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Daniele Schillaci is head of global sales and marketing and also the Zero Emission Vehicle and Battery Business
for Nissan Motor Co., Ltd. (NML). He is responsible for all of the corporation's brands – Nissan, Datsun and Infiniti
– where his focus is to elevate brand building and positioning for each one. He is focused on making each brand
more attractive and more customer-orientated. Schillaci also serves as the chairman of the Management
Committee for the Japan and Asia and Oceana regions and oversees operation – including manufacturing,
engineering, design, sales and marketing, administration, and finance – in these regions.
As part of this role, Schillaci serves as the leading company spokesperson to tell the story of Nissan Intelligent
Mobility, which is Nissan's vision to deliver more autonomy, more electrification and more connectivity to move
people to a better world. Under the vision of Nissan's Intelligent Mobility, Schillaci's other focus is on increasing
Nissan's sales and establishing an industry leading sales organization.
Schillaci began his career at Renault in 1993, where he spent seven years, and he moved to Fiat in 2001 as head
of the company's subsidiary brand, Alfa Romeo, before moving on to Toyota.
At Toyota, Schillaci helped to develop more markets in Europe and was also responsible for operations for the
Lexus brand. In 2010, he became President and Chief Executive Officer of the French division of the company,
and in 2012, he became Senior Vice President for Sales and Marketing of Toyota Motor Europe, before leaving
the company to join NML in July 2015.
Schillaci studied at the Polytechnic University of Milan in 1993 and became an engineer in new industrial
technologies & business management. He participated in the CEDEP Program, INSEAD, 1996 and the Executive
Development Program at the Wharton School of the University of Pennsylvania in 2008.
He enjoys spending time with his wife, exploring Japan, playing tennis and reading. Schillaci is a fan of the GT-R.
Schillaci speaks French, Italian, English, and Spanish.

